HIA
AWARDS
LOGO STYLE GUIDE
for Housing Award Winners and Finalists

Advertising standards
While HIA encourages winners and finalists to promote their
excellence as recognised by their Awards, HIA is committed to
ensuring that all members, in their advertising and promotion
of HIA Awards, comply with all requirements of the Australian
Consumer Law and the HIA Code of Ethics.
HIA considers that potential exists for clients and prospective clients to be misled,
contrary to law, if Award-winning members do not make entirely clear the nature of
their Award and any relevant circumstances. HIA notes that the ACCC, State consumer
affairs authorities, and consumers themselves, all have rights to take action in respect of
misleading or deceptive conduct in trade or commerce against the advertiser and HIA as
the conferrer.
HIA requires the following rules to be followed in all advertising and promotions
of HIA Awards:
1 In any promotion or advertising material that mentions an HIA Award, the form of the
Award logo approved by HIA must be used unmodified. It is a condition of use that the
logos provided by HIA are not altered in any way with the exception of resizing of the
entire logo which is permitted for specific applications in print or electronic media.
2 When promoting the Award, the year in which the Award was
won, and the HIA region to which it relates, must be stated at
least as prominently as the information presented about the
Award itself. See example:
Disassociating the year and/or Region that the Award was won
by the use of smaller print or placement in another location
is not permitted even if linked by asterisk, footnote or similar
reference note.
3 Claims such as ‘Top Builder’, ‘Builder of the Year’, or ‘Best Builder’ should not be used
on the basis of being the winner of an HIA Award for Home of the Year, since that
Award does not confer such status. While some advertising may be a self-evident
exaggeration, the ACCC requires advertisers claiming a quantifiable status (such as
‘Awarded Builder of the Year’) to substantiate their claims.
4 The nature of the Award should not be stated in a way that could be misleading to
the average consumer who may not be aware of the fact that entry into the relevant
Award category was restricted. For example, ‘Best Renovator in Queensland’ is likely
to be misleading when the advertiser had been awarded the 2021 HIA Qld Region
Renovations and Additions, since the category excludes all non-HIA members, as well
as every builder in the HIA North Queensland Region.

Logo style guide

Logo is supplied to winners and finalists in both EPS & PNG versions for professional and
in-house printing, respectively. EPS files should be used when utilising a professional
printing service. Can be printed in four colour process or spot colour.
GIF files have also been supplied for use on web and electronic media.

COLOUR & MONO LOGOS
The full colour version is HIA’s preferred logo. This logo should be used wherever possible.
The mono (black and white) version should only be used in cases where full colour is not
available, e.g. a black and white newspaper ad. Please do not use the mono version
when your communication is in full colour.

MINIMUM SIZE
The minimum height of the Housing Awards diamond
is 22mm (minimum height of the HIA logo within the
Housing Awards diamond is 5mm).

22mm

5mm

LOGO COLOUR SPECS

PMS 296 C

C100M73Y28K86

PMS 871 C

C20M25Y60K25

PMS 116 C

C0M14Y100K0

PMS 343 C

C89M19Y72K60

Conditions of use
The Housing Awards logo is provided in various formats for
use exclusively by HIA Housing Award winners and finalists in
promoting their businesses.
Some examples of use of the Awards logo include:
• Electronic banners for email signatures and business websites
• Use in promotional advertising in various printed media such as newspapers, magazines,
yellow pages and business directories
• Printing on letterhead and other stationery, business cards, plans and specifications,
contracts, signage, site signs etc.
It is a condition of use that the logos provided are not altered in any way with the exception
of resizing which is permitted for specific applications in print or electronic media.

